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Shifts into High Gear :

When it comes to car enthusiasts and their
beloved cars, it’s magic time. This truism of
American culture has helped spawn a
growing number of car artists, whose styles
and techniques are as diverse as the cars
they portray.

BY JOE JANCSURAK
ABN Editor

e've celebrated them in Beach Boy songs, James Dean mov-

ies and even television shows. Remember “Route 66” and

“Starsky and Hutch”? But when it comes to the world of fine &

art, car art hasn'’t yet gained the widespread acceptance among
publishers and gallery owners as has other genres of “niche art,” such

as animation art or images of celebrities from the worlds of music,

film or sports.
Continued on page 26
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